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Welcome + Icebreaker

Automate & Accelerate Marketing
Create Content with Impact

Activate Data for Targeting & Insights
Q&A

Wrap-Up
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How to Submit
Q&A

e Scan the QR code to join —

e Or go to slido.com and enter code:
1761829




Which marketing task currently requires the most
time from your team?

A. Creating high-quality content consistently
B. Personalizing messages for different audience segments
C. Optimizing content for search and discovery
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Automate &
Accelerate Marketing
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Today's Reality

e Customer expectations for personalized,
timely communications continue to rise

e Creating high-quality, personalized
content at scale consumes excessive
time and resources

e Difficult to coordinate across multiple
channels with consistent messaging

—



Solution: AI-powered marketing tools for
faster campaign delivery and consistent
customer experiences
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Marketing Studio
. . 3|
e Marketing Studio
®
= . .
Plan, visualize, and collaborate on Al-
powered campaigns
g Launch campaigns in days, not months: Marketing studio is HubSpot's Al-powered
campaign planner that helps teams create content faster, together.
=)
= » Watch intro video Learn more
e
&
Quick start
ol
(0) Clone existing campaign
o
®

Recent

Campaign Campaign : Campaign : Campaign
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what’s New

Al-powered Email

cancel

Tell us about your email *

%
Details fo include

Attach documents or product info ©

Upload

Let's create your email

Il us about your email, attach files, and choose your preferred layout.

Layout

webinar, Here's the key Use a template

Newsletter 1
N Logapeam

Clone an existing email

ck Al-generated confent for bias or inaccuracy.
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[ Bookmarks
J Customer Agent Test Bikey

CRM Overview Manage Performance

& Marketing
Meet Bikey, your customer agent. Top knowledge gaps

& Content Bikey could not give a meaningful answer on the following fopics:

& sales 1. Bicycle Vendors 3 conversations

2 Support SLAs 2 conversations.

G Commerce
View all knoviedge gaps.

[ Service Type a question or fry some of our examples below. To improve the quality of Bikey's
e Customer Agent

© Data Management

al Reporting

4 Breeze
Test your agent €D Introduction to Customer
Agent

Test how well your agent can answer your most common inqiries. Upload more confent to improve Bikey’s accuracy and relevancy.

* Dgze

Test agent

&

Frequently asked questions
How does the customer agent
work?

Lear about the processes and

rechnology behind the scenes that
ensure your agent provides accurate
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Create Content with
Impact




Today's Reality

e Audiences expect more engaging
multimedia experiences, which are
time-consuming to create and maintain

e Content often gets lost in the digital
noise without proper search visibility

e Teams lack strategic guidance on how
to drive search visibility with the
changing AI landscape




Solution: Al-powered video content creation
and best practices for optimizing
discoverability in a changing search landscape

‘



Ankur
Gupta

Senior Product
Manager, HubSpot

Amanda
Schumacher

Senior Product
Manager, HubSpot




4 A

Search HubSpot Q) (+ f v B 0 8

Assistant | @ Video Hub +
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e Video Media Center l =

Optimization Performance Caption: Detal & cies

Suggested clips from your video

o help you get started, we found these key moments to clp from your video,

0041

ChotGPT's Image Tool Hit 1M Users .. How to Unlock Image Generation: On.. T Highlighted a Corner, Typed ‘Add a ..

Save all as drafts
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What’'s New 5 .

Search HubSpot Q GE L B 0 @ L Assistant @ INBOUND portal
B B s AEO and SEO Tools
AlDiscovery  Recommenda Anaiyze Topic Clusters

By porficipating in this beto, you acknowledge and agree 1o the HubSpot Beta Terms
& Marketing

PY Al En g Tal=X®) p'n mization (A E O) B covr Your AT discoverabilty AEO opportuniies

e wel it performs in AL engines — inciuing qualfied leads fhrough AT disc

= visibility, discoverability, and lead-driving
poteniol

& Dota Management

& Automation

View your fopics View your topics
alll Reporting L) s 2 ia

4 Breeze

Ideal Customer Profile, Products and Services Data

Your ICP data is used to further enhance topic recommendation to tailor it specifically 1o your gor
@ CRM Development

)

Growth-Stage Customer Unify Production Platform Unify Manufacturing Launch
Services

VP of Operations | Allin-one manufacturing coordination
Director of Project Management platform that connects production planning, 90-clay guided implementation program that
——— ransformes production choos info.

‘Operations Manager
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Activate Data for
Targeting & Insights




Today's Reality

e Companies collect massive amounts of
data but struggle to extract actionable
insights

e Personalization efforts are hindered by
disconnected customer information

e Decision-making is delayed by
time-consuming data preparation and
analysis

—



Solution: Al-powered data orchestration to
unlock better audience targeting and deliver
actionable insights at scale
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what’s New

Segmentation &
Personalization

Bookmark

Content

5 Data Ma

Automation

] Reporting

4 Breeze

Personalization

Manage Analyze

Personalize content for every
audience and watch your leads
grow.

Find the right people faster with segment insighs, then discover ll your new
marketing opportunities.

Increase engagement and build loyalty by personalizing your existing
marketing content fo create tailored experiences for every audience.

Measure personalized content performance with detailed reporting that shows
what's working and guides your next steps.

[ ... R

Create personalized content

Select content types

Start personalizing an existing marketing asset, then tailor the message for any audier

Landing pag

cTA

®
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Data Agent

[l Bookmorks

& Marketing

& content

5 Sales

© Commerce

& service

Data Management

& Automation

wl Reporting

4+ Breeze

@ CRM Development

Search HubSpot

Companies ¥
77 records

All companies

[:]

Company owner = Create date +

h name, phone, or Q

Company Name

Q) sirbus

@ The Bocing Company
Rolfson-Willms
Dick, Thiel and Moore
Autderhar Inc

Kunze and Halv.

Rowe, Hyatt and Sant.
Cruickshank, Gorczan
Gerhold LLC

Douglas, Emmerich a.
Bailey, Hyatt and Mraz
OHara LLc
Murazik-Bernhard

McGlynn-Russel

Hermiston-Kerluke
Jenkins-Botsford

Nicolas, Welch and K.

Company Owner

No owner

No owner

No owner

No owner

No owner

No owner

No owner

No owner

No owner

No owner

No owner

No owner

Last activity date ~  Lead status ~

My companies

= Advanced filters

Create Date (MOT) Phone Number
Aug 14,2025 12:34 PM MDT
Aug 11, 2025 10:35 AM MDT 170541463
Jun 23, 2025 201 PM MDT (505) 208-04¢
Jun 23, 2025 201 PM MDT
Jun 25,2025 201 PM MDT (659) 256-5611
Jun 25,2025 201 PM MDT (235 a4
Jun 25,2025 201 PM MDT (@63 24726
Jun 25,2025 201 PM MDT
Jun 25,2025 201 PM MDT
Jun 25,2025 201 PM MDT (305) 200-
25 201 PM MDT (505) 648948
Jun 25,2025 201 PM MDT (o83) 785.919
Jun 25,2025 201 PM MDT (305) 202586
Jun 25,2025 201 PM MOT (472) 449-661
Jun 25,2025 201 PM MDT (©15) 965
5 2:01 PM MDT (305)294-429
Jun 23,2025 201 PM MDT (505) 951-05:
Jun 25,2025 201 PM MDT (983) 318-610¢

Jun 23,2025 201 PM MDT (305) 208-781(

Data Agent

Data Agent, by HubSpot
Use the power of Breeze AL 7o answer questions, create smart propertie
ransform your data, and enhance your workflo

Create a Smart Property
nat would you like fo know? Ask  question you have abolr
and save it erty that can be filld

+. For best results, include as much detail as possible.

Example: “Who are this company’s fop 3 competito

(4 Generate property )

Recommended Smart Property templates
Not sure wherefostart? Choose from the dato agent st of
ror Propertes fempa
Regenerate (7

Churn Risk Use rempiate

1s there any risk of chum?

Upcoming Company Changes/Events Use template

Did they mention any upcoming company changes or events that
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what’s New

e HubSpot GPT Connectors

el ¢ Industry and Compan;

2025 Deal Close Rate Analysis

C Size (Q1)
Overview

From January through March 2025 (Q1), we analyzed all sales deals - including those open, closed-won,
and closed-lost - across various industries and company sizes. The goal was to determine which
industry & company size segments achieved the highest deal close (win) rates in Q1. Close rate is
defined here as the percentage of deals in a segment that closed as won during this period (i.e. # of
closed-won deals / total deals in the segment). This report presents the close rates by segment and
recommends which segments to prioritize in the Prospecting Workspace based on Q1 performance.

Close Rates by Segment (Q1 2025)

The table below summarizes the performance of each segment defined by Industry and Company Size
(by number of employees). For each segment, it shows the total number of Q1 deals (including open and
closed outcomes), the number of those deals that closed won, and the resulting close rate percentage.

#0f Deals
Industry Company Size  (Q1) #Closed-Won  Close Rate (%)

Financial Services Large (~850 2 50%
emp) s

Computer Software Small (~125
emp) russos

Management Consulting small (~95 100%
emp) s

17 Sources

Citations

HubSpot
Global Finance Corp

hs_object_source_detail_1: Vexed-Oxygen industry
FINANCIAL_SERVICES numberofemployees: '850

HubSpot
Global Finance Security Implementation
notes_last_updated: '2025-03-13T00:00:00Z"

HubSpot

Global Finance Legacy System Upgrade
ntered_

13719:46:03.812Z" closed_lost_reason: Chose.

HubSpot
TechNova Solutions

hs_num_blockers: '0' hs_object_source_detail_1
Vexed-Oxygen industry: COMPUTER_SOFTWARE.

HubSpot

TechNova Cloud Migration
num_target_accounts: ‘0" hs_all_owner_ids:

177523530" hs_closed_won_date: '2025-0°

HubSpot

TechNova Infrastructure Upgrade

hs_closed_won_date: '2025-02-10T00:00:00Z"
analytics_latest_source_data_1_contact:

HubSpot

Platinum Consulting

hs_num_blockers: ‘0" hs_object_source_detail_1
ed-Oxygen indu:

HubSpot
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Q&A

e Scan the QR code to join —

e Or go to slido.com and enter code:
1761829




HubSpot Academy

HubSpot Academy offers hundreds of free courses, certifications,
and short-form videos in marketing, sales, and customer service
to help you grow your skills and advance your career.

Visit HubSpot Academy Digital Marketing Cert Content Hub Software Cert




Next Steps

Chat with Our Product Experts

Stick around after the session to
connect with our Product Managers for
your specific questions

Attend Spotlight Demos

Join our focused 15-minute demos
showcasing these features in action at
the Innovation Stage

Visit DemoSpot Stations

Experience hands-on, personalized
demos at our DemoSpot stations
located in the main expo hall



Please Rate Our Session!

We hope you enjoyed today’s session.
Please head to the INBOUND mobile app
to provide your feedback.

Thank you!




INBOUND

Thank You!




