
The Secret to 
SuperHuman-Centric Marketing 
That Converts

AI Analysis

George B. Thomas
Owner and HubSpot Helper, Sidekick Strategies

https://www.google.com/url?q=http://www.voxoevent.ai/&sa=D&source=editors&ust=1757005407869368&usg=AOvVaw2aIVq2YLe8snBkCbgVDrV_


Summary
The session focused on the concept of superhuman-centric marketing, emphasizing the importance of genuine 
human connection over traditional metrics like conversions. George B. Thomas argued that businesses often fail 
due to a lack of trust, burnout among teams, and a focus on tactics over principles. He highlighted the need for 
marketing to prioritize empathy, trust, and connection rather than robotic methods that merely check boxes. The 
session included practical exercises and examples to illustrate how closed-minded marketing approaches can 
hinder success and underscored the importance of open-mindedness in marketing practices.

Thomas introduced the superhuman framework, which consists of four cornerstones: purpose, passion, persistence, 
and love. He explained that these elements should guide marketing strategies to foster real human engagement. 
Purpose acts as a filter to maintain alignment, passion keeps the energy alive, persistence ensures consistency, 
and love transforms interactions into meaningful connections. He emphasized that marketing should feel personal, 
like a handwritten note, and argued that the more technologically advanced marketing becomes, the more critical 
it is to retain human authenticity and empathy.

The session also discussed the role of AI in marketing, stressing that AI should assist rather than replace human 
efforts. Thomas advocated for AI-assisted marketing, where AI handles research, initial drafts, and analysis, 
allowing humans to focus on creativity and empathy. He highlighted the importance of ethical AI use and 
maintaining transparency in AI-generated content. The session concluded with real-world examples of brands like 
Patagonia, Lego, and Dove that successfully integrate the superhuman framework into their marketing, 
demonstrating higher engagement, loyalty, and employee retention through human-centric approaches.
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The superhuman-centric marketing framework emphasizes four cornerstones: purpose, passion, persistence, 
and love. Implementing these elements in marketing strategies fosters genuine human engagement and 
connection. This framework aims to shift the focus from robotic, metric-driven marketing to approaches that 
prioritize empathy and authenticity.

Superhuman-Centric Marketing Framework

AI should assist rather than replace human efforts in marketing. By handling research, initial drafts, and 
analysis, AI frees marketers to concentrate on creativity and empathy. Ethical AI use and maintaining 
transparency in AI-generated content are crucial for preserving human authenticity in marketing practices.

AI-Assisted Marketing

Marketing should prioritize building trust and human connections over traditional metrics like conversions. 
Businesses often fail due to a lack of trust and burnout among teams. Real-world examples from brands like 
Patagonia, Lego, and Dove demonstrate how focusing on trust and connection can lead to higher 
engagement, loyalty, and employee retention.

Importance of Trust and Connection

Takeaways
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