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	Did not participate
	Vikas Batra, MD, FACP, FC -- Sussex Pulmonary & Endocrine Consultants, PA
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	Heather Bittner-Fagan, MD, MPH – Christiana Care Health System
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	Emanie Dorival – Ephphatha Medical Care
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	Allison Gil - American Cancer Society
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	Stacy Giles, MBA – Tidal Health
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	Rebekah Glick – Susan G. Komen
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	Vinett Gudsoorkar – Bayhealth Medical Center
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	Stephen Grubbs, MD – American Society of Clinical Oncology
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	Danny Hamm, Jr. – Helen F. Graham Cancer Center
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	Nora Katurakes, RN, MSN, OCN – ChristianaCare 
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	Susan Kelly, MD – ChristianaCare Women’s Health
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	Stephanie McClellan, MSN, RN, CMSRN – Bayhealth Medical Center
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	Lauren Moore - Tidal Health, Nanticoke

	Participated
	Sue Murray - DE Breast Cancer Coalition

	Participated
	Carolee Polek, RN, MSN, PhD – DE Diamond Chapter of the Oncology Nursing Society
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	Albert Rizzo, MD, FACP, FCCP – American Lung Association

	Participated
	Pam Schauer – American Cancer Society

	Did not participate
	Robert Sikes, PhD. – University of Delaware
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	Sarah Toborowski – Quality Insights
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	Trina Turner—Bayhealth Cancer Institute
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	Rita Williams – Beebe Healthcare
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	Crystal Wright – Henrietta Johnson Medical Center

	
	

	Staff
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	Paulette Robinson-Wilkerson – Delaware Division of Public Health
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	Rosemary Doughten – Delaware Division of Public Health
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	Dawn Hollinger – Delaware Division of Public Health
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	Christinette Dixon – Delaware Division of Public Health

	
	

	Public/Guests
	

	Participated
	Dr. Scott Siegel – Ph. D, MHCDS ChristinaCare Health System

	Participated
	Robyn M. Beihn – ChristianaCare Health System

	Participated
	Holly Reynolds – ChristianaCare – Undergrad Student

	Participated
	Alexandra Parkowski - Division Director, AB&C

	Participated
	Judy Giddens - Bayhealth Medical Center
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Welcome/Review/Approval of Minutes
Dr. Heather Bittner-Fagan, Chair, began the meeting at 10:02 am.  A motion was made by Dr. Stephen Grubbs to approve the July 2023 minutes. The minutes were approved. 

[bookmark: _Hlk133840594]Reducing Racial Disparities in Breast Cancer
Dr. Scott Siegel, PH. D, MHCDS; Helen F. Graham Cancer Center and Research Institute, Director of Cancer Control & Population Sciences, provided a presentation on Reducing Racial Disparities in Breast Cancer.  He began by showing the original article by members of the Advisory Council in the Journal of Clinical Oncology that addressed eliminating racial disparities in colorectal cancer and how it “took a village”.  He asked the group present if it is possible to get that village back together and repeat past successes with breast cancer and then he asked the question, “why breast cancer?”  There are three concerning breast cancer trends in Delaware:  1) we are number one for late-stage breast cancer in women under age 50; 2) we are number one for triple-negative breast cancer (TNBC) incidence; 3) we are number one for alcohol-attributable breast cancer incidence and mortality.  He commented that he is very interested in this late-stage breast cancer under age 50 because of its link to disparities.  We know that black and white women have similar incidence for breast cancer, but black women experience a 40% higher mortality rate.  If you look at women under 50, the mortality rate for black relative to white women is two times higher.  We used Helen F. Graham tumor registry data in New Castle County to see if we could identify hotspots and we looked by age under 50 and advanced stage diagnosis.  We found four hotspots for under 50, for advanced, and for under 50 and advanced.  In looking closer at the hotspots there are two to three times as many cases for black women as you would expect based on the underlying population age distribution.  These hotspots not only show a greater burden of breast cancer, but you see an even more pronounced disparity than you do across the full county.  One hotspot in Wilmington saw a higher rate of advanced breast cancer where about one third of those cases were diagnosed with screening and about two thirds were diagnosed clinically.  This information provides an opportunity to improve screening for those women.  If we increase screening, it will help us improve the detection of breast cancer among younger women. 

An article in the New England Journal of Medicine describes how over half of the black, white disparity in breast cancer mortality can be explained by TNBC specifically.  Delaware is the leading state for TNBC incidence.  We do know that TNBC is more likely to present at a younger age.  It is twice as prevalent among black women.  It tends to be more aggressive.  It is harder to treat.  These are all important contributors to disparities in our own state.  In looking at the maps, there is something in the neighborhood hotspots associated with a greater risk of TNBC.  Some more recent research suggests that there are exposures related to behaviors and environmental exposures that are at least associated with that risk.  These are clues, that patient and neighborhood factors are associated with risk.  Some of our research suggests that alcohol use, diabetes, limited breastfeeding, other environmental hazards are associated with that risk.  We know that alcohol is a risk factor for breast cancer and in Delaware we are number one for alcohol attributable breast cancer.  By this report, in cancer epidemiology, the estimate is about one in five breast cancer cases in our state can be blamed on alcohol use.  In comparing the hotspot in and around Wilmington and the TNBC hotspot you can see the link between a high density of liquor stores, which you don’t see anywhere else in the county.  We also see lots of prior research to show that there is a link between density of liquor stores and alcohol use disorder and other forms of unhealthy alcohol use.  You can see the link between those two factors and a higher incidence of triple negative breast cancer in a state that leads to us in both the incidence of TNBC and alcohol attributable breast cancer.  We see there is a big area of concern in Wilmington, but alcohol use is also common in more affluent areas.  Some of the most advantaged parts of our state, we still see about 15% of the patient population meeting criteria for alcohol use disorder.  We see a link between neighborhood conditions, alcohol use and risk of TN.  There is an opportunity here to think about policy and place-based interventions.  To conclude, some take away points are:  Delaware leads the US in alcohol-attributable mortality; we see a higher risk of unhealthy alcohol use in Wilmington, even in more affluent areas, we see about 15% of the patient population meeting criteria for alcohol use disorder; there is a link between neighborhood conditions (liquor stores), unhealthy alcohol use, and risk of TNBC; consider policy and placed based interventions. 

Dr. Siegel recommended a review of the updated guidance from the United States Preventive Services Task Force (USPSTF) and focus on promoting early detection in younger women.  If we want to focus on those hotspots, we can standardize a process for breast cancer risk assessments among women under 40 to identify those at above average risk.

Patient Navigators 
Holly Reynolds, Nurse Navigator at Christiana Care (CC) mostly focuses on colorectal cancer and discussed the barriers.  Ms. Reynolds shared that there are no CC Gastroenterology (GI) providers, and she is working with general surgery.  She refers patients for colonoscopies via fax and the practice will call the patient to schedule but after two tries to reach the patient they move on.  It’s a long wait time on the phone to get patients scheduled for colonoscopies.  It typically takes three tries to get the appointment scheduled which equates to about a month, once scheduled the patient may have to wait about three to four months to get the colonoscopy.  Dr. Bittner-Fagan asked if Cologuard is offered.  Ms. Reynolds stated that she is not in a provider office but has sent a message to the patients’ provider for Cologuard or she has asked the patient to request Cologuard at their next PCP visit. She stated that she receives patient referrals via events i.e., Healthy Delaware, or ChristianaCare’s website.  Dr. Grubbs inquired about the use of the fax machine and the length of time before a patient can be seen.  He suggested speaking to the head of the practice or someone else in charge to discuss the issues with getting an appointment and improving their system.  Dr. Bittner-Fagan shared that colonoscopy providers seem to be still working through a back log from COVID. She offered to help Ms. Reynolds, and the other navigators, by contacting the practice directly if they need to get a patient seen. 
[bookmark: _Int_VzGGzfXi]Judy Giddens, Colorectal Screening Nurse Navigator at Bayhealth shared her experience.  She stated the colorectal screenings were on hold during the COVID pandemic and there was a backlog.  Patients were put on a waitlist for screening, but she’s seen a recent improvement.  When she gets a patient that requires screening, she will call the GI office or the general service.  If there is a delay in GI, she will usually get them in to general surgery.  She will get a colonoscopy consult appointment for the patient first.  She shared that some patients are hesitant because of the prep.  Ms. Giddens has explained the prep and how important it is so the doctor can have a clear view when doing a colonoscopy.  She also shared her personal colonoscopy experience which has helped to ease the patient.  Ms. Giddens also sends patient reminders about upcoming FIT tests and colorectal screenings and will help with scheduling appointments. She stated that patients are appreciative.  Ms. Giddens also does community outreach and gets resources from HealthyDelaware.org as well as the Screening for Life Program. 
Robin Biehn, Nurse Navigator at ChristianaCare shared some of the barriers with lung screening which includes, not being old enough for screening, quit more than 15 years ago and patients who don’t want to have a lung screening done.  She also shared that she will occasionally get people who never smoked but want to have the lung screening done because they grew up in a household with second-hand smoke.  Insurance can also be a barrier, explained Ms. Biehn as patients have a co-pay for lung screening.  Some patients are underinsured but don’t qualify for Medicaid or Screening for Life (SFL) and they can’t afford the marketplace insurance.  Ms. Biehn also shared that orders may have the wrong diagnosis codes or not stating whether the patient is asymptomatic or not.  Dr. Bittner-Fagan added to advocate at the policy level for lung cancer screenings to be as easy as mammography and to incorporate the nurse navigators into other meetings when we have meetings specific to their areas, i.e., lung, colorectal, etc. 
National Lung Cancer Screening Day
Pam Schauer, American Cancer Society (ACS), member of the state-based and health plan team shared the updates for the National Lung Cancer Screening Day (NLCSD) scheduled for Saturday, November 11th.  Allison Gil is the co-leader of the Delaware’s NLCSD Planning Group.  The NLCSD comes out of the American Cancer Society’s National Lung Cancer Roundtable.  This is the second year of the campaign, and this will be the first year in Delaware.  Delaware is the first state to sponsor a statewide lung cancer screening day.  Ms. Schauer identified the organizations that are supporting this effort in Delaware.  They are ACS; American Lung Association; Bayhealth; Beebe Healthcare; ChristianaCare (CC); Delaware Cancer Consortium/ED&P Committee; Division of Public Health Cancer Prevention and Control Bureau; Screening for Life Program; Delaware Imaging and Tidal Health.  A provider Call to Action Letter was established by this group.  The purpose of the NLCSD is to initiate dialogue with the public and providers, who have an important role in the lung cancer shared decision-making and getting eligible people to get screened for lung cancer. 

The first metric for this initiative is to contact our provider networks and get their reach regarding how many of them sent the Provider Call-to-Action information out to their networks.  We are not anticipating 100 percent responses from our provider network; however, we want to make sure we are capturing as many people as possible. Ms. Schauer stated the following preparations have been implemented; social media and communication plan have been launched, communications toolkit has been provided, and our planning group provided lung cancer resources.   Ms. Schauer thanked Dawn Hollinger, DPH; and the other organizations who have initiated the momentum via social media with likes and reposts about the NLCSD.  The NLCSD is an evidence-based initiative to reduce structural barriers and amplify Lung Cancer Screening awareness.  The imaging centers will be opened on Saturday, Nov. 11th to complete the screenings.  


Prostate Cancer Screening Campaign Overview  
[bookmark: _Hlk150172853]The Division of Public Health asked AB&C to create a campaign to encourage men to talk to their healthcare provider to determine if they're eligible for a prostate cancer screening and to schedule an appointment to get screened. Alexandra (Alex) Parkowski, Behavior Change Division Director for Aloysius, Butler & Clark (AB&C) provided an overview of the prostate cancer campaign.  Ms. Parkowski provided an overview of the prostate cancer campaign.  AB&C has been working with Daryl Chambers and his community intervention team, and with Ivan Thomas from DETV.  They are core members of the community that AB&C has asked to help coordinate some informal focus groups and to guide the direction of the prostate cancer campaign.  The goal is to work with the community to get their input with a community driven focus rather than just solely having mass media campaigns. Prostate Cancer is the most diagnosed cancer among males in both Delaware and the United States (US) and is the second most common cause of cancer death among males in both Delaware and the US.  Delaware ranks 10th highest in the US for prostate cancer incidence during the period 2015 to 2019. Approximately, one in eight men will be diagnosed with prostate cancer during his lifetime.

Ms. Parkowski shared, AB&C is presenting the campaign tactics and concept for the second half of FY24, which would likely be in January 2024. AB&C is utilizing three different creative approaches for the prostate cancer campaign, i.e., poster, video, and radio around the theme: “What Are You Asking For?”  This theme encompasses the message to think of the things you want to be present for i.e., children, spouse, and family, as the reasons to get screened. The targeted audience will be Delaware men ages 40 and older with a focus on African American men.  This is a grassroots outreach effort and a community engagement.  Our mass media tactics, include posters, window graphic clings at gyms, healthcare centers, YMCAs, as well as barbershops, liquor, and convenience stores.  We will also use DART bus backs and bus interiors.  

We will have TV spots via Comcast Cable, and DETV, Delaware Motor Vehicles (DMV) screens, radio, Facebook, Instagram ads, and YouTube video ads.  Streaming audio and podcasts will be on Spotify, Pandora, and Apple music, adTheorents display ads, ESPN digital ads and connected TV ads, like Hulu and others.  Ms. Parkowski stated the strategic partnership targets will include prostate cancer screening campaign signage and a toolkit.   AB&C will partner with the following organizations: DE Black Chamber of Commerce; 100 Black Men of DE; The African American and Black Leadership Council and other key black organizations who can support the campaign and bring prostate cancer awareness to the targeted groups.  AB&C will share the video content of the “Man on the Street” interviews hosted by Daryl Chambers and Ivan Thomas.

AB&C will orientate the barbershop employees so they can have informed conversations about the importance of prostate cancer screening with their customers. This campaign will also include an opportunity to work with faith-based organizations to reach their male community members and for AB&C to attend their men events.  AB&C is seeking a partnership with the Delaware Prostate Cancer Coalition (DPCC) to participate in the numerous annual events the DPCC sponsors in support of raising awareness for prostate cancer.  
   

Sharing Time
Dr. Bittner-Fagan ended the meeting encouraging the committee members to implement a call to action relative to Dr. Scott Siegel’s work and presentation.  She suggested this could be the topic of discussion for the DPH Retreat in April 2024. Dr. Bittner-Fagan emphasized the importance of the prostate cancer campaign roll out.  She asked everyone to join the NLCSD event on November 11th and help to build momentum.  She reminded the committee to inform people to get screened for Lung Cancer!
Public Comment
No comments were made during this time.

Adjournment
The meeting was adjourned at 11:38 am.

Attachments



          

Meeting documentation is available on the DCC website (www.healthydelaware.org) or by contacting Paulette Robinson-Wilkerson (Paulette.Robinson-Wilkerson@Delaware.gov or 302-744-1065).
Future Meeting(s)



	Next Meeting:
Monday, January 8, 2023 - Hybrid
	2024 Meetings:
April 2024 – Date TBD - Retreat (In Person)
July 8, 2024 – Hybrid
October 14, 2024 - Hybrid




image1.png
DELAWARE
CANCER

CONSORTIUM




image2.emf
DE NLCSD update10  16 23 PPT.pptx
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ED&P Partnership Opportunity--Lung

2023 NLCSD Campaign Year

10/16/2023





2023 DE Statewide Partnership

10/16/23 Update





HIGHLIGHTS:

DE Organizations who have endorsed the NLCSD campaign:  ACS, ALA, Bayhealth, Beebe Healthcare, ChristianaCare, DE Cancer Consortium/ED&P Committee, DE Division of Public Health, Bureau of Cancer Prevention and Control, Screening for Life, Delaware Imaging Network, and TidalHealth 



Planning calls/robust conversation—created a Provider Call to Action Letter and Resource Reference sheets

Launched Provider Call to Action Letter out through organization’s Provider Networks

Social Media & Communication plans have begun October /drop off Lung Pins (thank you Allison)

Metrics—”Providers Reached”

Saturday Nov 11th – Evidence-based initiative: Reduce Structural Barriers & amplify Lung Cancer Screening messages



Questions & huge thank you to everyone---Team effort! 

Great collaboration for 1st year campaign in DE!! 





For more information: Lung Cancer Screening Day - National Lung Cancer Roundtable (nlcrt.org)
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STRATEGIC APPROACH

Background
Prostate cancer is the most diagnosed cancer among males in both Delaware and the United States.

Prostate cancer is the second most common cause of cancer death among males in both Delaware and the
United States. Delaware ranked 10th highest in the U.S. for prostate cancer incidence in the period 2015 to
2019. Approximately 1 in 8 men will be diagnosed with prostate cancer during his lifetime.

Goal
To encourage men to talk to their health care provider to determine if they are eligible for a prostate cancer

screening and to schedule an appointment to get screened.

Timing
Campaign to launch in second half of FY24.

Target Audience
Delawarean men ages 40 and older, with a focus on African American men.

Call to Action
Discuss your prostate cancer risk with your health care provider and make an informed decision about

whether you should be screened. Visit HealthyDelaware.org/prostate or call 2-1-1.





CREATIVE APPROACH





WHAT ARE YOU ASKING FOR?

Asking your health care provider about a prostate screening may
seem daunting. So let's change the way we're thinking about it.
You're not asking for a screening; you're asking to take control of
your health. You're asking to detect cancer when it's most
treatable. You are asking for your family. Think of the things you
want to be around for, then you'll know why it's so important to ask

your health care provider about a prostate cancer screening.





WHAT ARE YOU ASKING FOR? (11 x 17 POSTERS)

“I'm asking to be
around for him.”

Prostate cancer is the second-leading cause of
cancer death for Black men. Ask about a prostate
screening, and you’re asking for so much more.

If you are 40 or older or have a family history of prostate cancer, ask your
health care provider about a screening. It can detect cancer early, when

it's most treatable. Don’t have insurance? You could be eligible for a free
screening. Visit HealthyDelaware.org/Prostate or call 2-1-1 to learn more.

DELAWARE HEALTH AND SOCIAL SERVICES
HEALTHY Division of Public Health
DELAWARE —_
Cancer Prevention and Control Bureau

© COPYRIGHT 2023 ALOYSIUS BUTLER & CLARK





WHAT ARE YOU ASKING FOR? (11 x 17 POSTERS)

“I'm asking for
50 more years.”

3
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Ask about a prostate screening, and
you’re asking for so much more.

Approximately one in eight men will be diagnosed with prostate cancer
during his lifetime, but one simple screening can help detect cancer when
it's most treatable. If you're 40 or older or have a family history of protate
cancer, ask your health care provider if and how often you should be
screened. Don’t have insurance? You could be eligible for a free screening.
Visit HealthyDelaware.org/Prostate or call 2-1-1 to learn more.

DELAWARE HEALTH AND SOCIAL SERVICES
& g%ék‘T‘fgﬁE % Division of Public Health

Cancer Prevention and Control Bureau






WHAT ARE YOU ASKING FOR? (:15 VIDEO)

ACTION: Actors showing pictures of
moments they are asking for.

VO: I'm asking for 26 more years.
I’'m asking for 1,000 more tea parties.
I’'m asking for a rematch.

I'm asking to see her up and running
again.

About one in eight men will be
diagnosed with prostate cancer.

Ask about a prostate screening, that
can detect cancer when it's most
treatable — so you can ask for so
much more.

TITLE CARD: Visit
Visit HealthyDelaware.org/Prostate HealthyDelaware.org/Prostate or call 2-
or call 2-1-1 to learn more. 1-1 to learn more.

DELAWARE HEALTH AND SOCIAL SERVICES
g%ék‘TvgﬁE = Division of Public Health

Cancer Prevention and Control Bureau
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PAID MEDIA TACTICS

* Posters and window graphic clings at gyms, health centers, YMCAs

* Posters, window graphics, and counter displays barbershops, liquor stores, and convenience stores
 DART bus backs and interiors

* Comcast Cable TV spots

« DE TV sponsorship

* DMV screens

* Radio

* Facebook and Instagram ads

* YouTube ads

« Streaming audio and podcasts on Spotify, Pandora, and Apple Music
 AdTheorent display ads

 ESPN digital ads

« Connected TV






GRASSROOTS OUTREACH TACTICS





GRASSROOTS

Toolkit Materials
AB&C recommends utilizing the following materials to reach
the target audience:

* Poster

* Flyer

* Palm cards

* Mirror clings

* Newsletter content for appropriate partners
* FAQ

* Organic social media

* Talking points for community influencers






GRASSROOTS: PARTNERSHIP OUTREACH

Strategic Partnership Targets

AB&C will seek out opportunities for campaign signage targeting D E B C C

males older than 40 in the target ZIP codes and to join any of the
monthly meetings that these groups host.

DELAWARE BLACK CHAMBER of COMMERCE

THE ALL-INCLUSIVE CHAMBER

* Delaware Black Chamber of Commerce

* 100 Black Men of Delaware

* The Connect

* The Brothers Brunch

* Man Up Leadership

* The African-American and Black Leadership Council

* Wilmington (DE) Alumni Chapter of Kappa Alpha Psi Kappa =
Mainstream Leadership |

* Black fraternities

rothers
runch

— "B
N

DELAWARE CHAPTER






GRASSROOTS: ACTIVATIONS

Men’s Prostate Health Event

osted at DETV

Roundtable discussion with key leaders from organizations such as
100 Black Men of Delaware and The Brothers Brunch

Consider celebrity MC

Live stream event

Explore influencer opportunities with those who participate






GRASSROOTS: ACTIVATIONS

Man on the Street Interviews hosted by:
Ivan Thomas and Darryl Chambers

Topic: “Did you know Prostate Cancer is killing our
brothers and members of the community?”

* Video content developed and leveraged by key
partners and for DETV






GRASSROOTS: ACTIVATIONS

Barbershop Activation

* Distribution of posters and flyers

e AB&C will partner with Darryl Chambers to
identify opportunities with barbershop owners
like Derrick Reed “Haircuts & Prostate
Education”






GRASSROOTS: ACTIVATIONS

A
Faith-Based Activations - Men’s Events KFEBC
Explore partnerships with faith-based organizations in target zip
codes for opportunities to reach their male community members.

Seek opportunities to hold weekly or monthly men’s nights to
provide collateral to help facilitate discussions on getting
screened and barriers presented.

AB&C will conduct a strong push for media to attend these
events. We will also promote these through social channels
before, during, and after the event.

AB&C will partner with Darryl Chambers to seek opportunities
for men’s events.






GRASSROOTS

Community Events & Partnership with Delaware Prostate Cancer
Codalition

AB&C to seek a partnership with the Delaware Prostate Cancer Coalition
to offer silicone wristbands/ribbons in addition to posters, flyers, and
palm cards.

The coalition holds numerous events throughout the year in support of
raising awareness for prostate cancer. DPH/AB&C is seeking partnership
opportunities.





THANK YOU






