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Summary
The session on ABM for the modern marketer, led by Sumner Vanderhoof, focused on the evolution and strategies of 
account-based marketing (ABM). Vanderhoof emphasized the transition from traditional ABM, which relied on static 
account-level lists, to modern ABM that targets dynamic contact-level lists using high-quality data. He highlighted the 
importance of leveraging intent data and AI to enhance audience building and campaign effectiveness. By utilizing 
personalized channels like LinkedIn, Facebook, and Reddit with custom audiences, marketers can reduce costs and 
improve engagement. Vanderhoof also stressed the significance of maintaining high data quality and verifying contact 
information before passing leads to sales to ensure trust and efficiency in the ABM process.

The session underscored the need for integrating ABM data into CRM systems like HubSpot and Salesforce to facilitate 
seamless sales and marketing workflows. Vanderhoof advocated for keeping sales teams within familiar tools to avoid 
learning curves and maintain operational efficiency. He detailed how automated sales alerts and workflows based on 
ABM engagement can help prioritize leads and streamline follow-ups. By scoring leads and mapping account momentum, 
marketers can better support sales in building pressure around decision-makers and advancing deals through the pipeline. 
This approach helps bridge the gap between marketing and sales, ensuring a cohesive strategy that drives measurable 
outcomes.

Vanderhoof addressed the role of AI in ABM, noting its potential to disrupt the market while also serving as a valuable 
tool for data aggregation and personalization. He warned against over-reliance on AI for outbound sales, emphasizing 
the importance of human touch in building trust and influencing decision-makers. He also discussed the challenges of 
privacy compliance and cultural sensitivities in different regions, stressing the need for marketers to respect societal 
norms while adhering to legal requirements. Overall, the session provided a comprehensive overview of modern ABM 
strategies, highlighting the integration of technology, data quality, and personalized outreach to drive success in B2B 
marketing.
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Modern ABM strategies emphasize moving away from static account lists to dynamic contact-level lists. This 
approach leverages intent data and AI to build more targeted and fluid audiences, enhancing campaign 
effectiveness. By personalizing outreach across multiple channels, marketers can significantly reduce costs and 
improve engagement.

Transition from Static to Dynamic Contact-Level Lists

Integrating ABM data into familiar CRM systems like HubSpot and Salesforce is crucial for seamless sales and 
marketing workflows. This integration allows for automated sales alerts, lead scoring, and prioritization, helping 
sales teams follow up strategically and efficiently. Keeping sales within their known tools avoids learning curves 
and maintains operational efficiency.

Integration of ABM Data into CRM Systems

AI can disrupt and enhance ABM by aggregating and personalizing data, but over-reliance on AI for outbound 
sales may hinder trust-building. Marketers should balance AI use with human touch to influence decision-makers 
effectively. Additionally, respecting privacy laws and cultural sensitivities is essential for ethical and successful 
marketing practices.

AI’s Role and Privacy Compliance

Takeaways
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